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C o m m u n i c a t ion  theo ry  and  t echn iques ,  a ided  by  the  e l ec t ron ic  r evo lu t ion  p rov ide  new oppor tun i t i e s  and  
cha l lenges  fo r  the  e f fec t ive  t rans fe r  o f  l abora to ry ,  ep idemio log ic ,  su rve i l l ance  and  o the r  pub l i c  hea l th  da ta  to  the  
pub l i c  who  funds  them.  .  .  .   I n  t he  absence  o f  c u r e ,  a s  i n  A I D S  a n d  m a n y  o t h e r  p u b l i c  h e a l t h  p r o b l e m s ,  a n  
e f f ec t ive ly  c ra f t ed  and  d i s semina ted  p reven t ion  message  i s  t he  key  c o n t r o l  m e a s u r e .   A p p l y i n g  c o m m u n i c a t i o n  
theo ry  to  d i sease  p reven t ion  messages  can  inc rease  the  e f f ec t iveness  o f  t he  messages  a n d  i m p r o v e  p u b l i c  h e a l t h .   
 

H e a l t h  C o m m u n i c a t i o n  M e t h o d s  
 

H e a l t h  c o m m u n i c a t i o n  h a s  b e e n  d e f i n e d  a s  t h e  s t u d y  a n d  u s e  o f  m e t h o d s  t o  i n fo rm and  i n f l uence  i nd iv idua l  
c o m m u n i t y  d e c i s i o n s  t h a t  e n h a n c e  h e a l t h .   C o m m u n i c a t i o n  m e t h o d s  a r e  u s e d  t o  c r e a t e  a n d  i n c r e a se  pub l i c  
awareness  o f  a  d i sease ;  educa te  t he  pub l i c  abou t  a  d i sease ,  i t s  causes ,  and  t r ea tmen t ;  change  a  pe r son’s  o r  g r o u p ’s  
a t t i t udes  abou t  a  d i sease ,  i t s  causes ,  and  t r ea tmen t ;  change  ind iv idua l  behav io r  to  p reven t  o r  con t ro l  a  d i sease ;  
advoca t e  fo r  p o l i cy  changes  i n  f avo r  o f  d i sease  p reven t ion  and  con t ro l ;  and  c rea t e  soc i a l  no rms  tha t  f avo r  
hea l t h fu l  l i v ing .   Hea l t h  commun ica t ion  theo ry  u t i l i zes  fou r  key  e l emen t s  o f  t he  communica t ion  p rocess :  
aud ience ,  message ,  sou rce ,  and  channe l .   E f f ec t ive  hea l th  c o m m u n i c a t i o n  p r o g r a m s  i d e n t i f y  a n d  p r i o r i t i z e  
aud ience  segmen t s ;  de l ive r  accu ra t e ,  s c i en t i f i ca l ly  based  messages  f rom c r e d i b l e  
sou rces ;  and  r each  aud iences  th rough  fami l i a r  channe l s .  
 

T h e  C o m m u n i c a t i o n  P r o c e s s  
 
A u d i e n c e  
 

U n d e r s t a n d i n g  t h e  a u d i e n c e  fo r  wh ich  a  message  i s  i n t ended  i s  
c r i t i ca l  t o  t he  communica t ion  p rocess .  The  c l ea re r  t he  unde r s t and ing  
o f  t he  aud i ence  fo r  wh ich  a  message  i s  in t ended ,  the  be t t e r  t he  chance  
o f  deve lop ing  an  e f f ec t i ve  message .  
 

M e s s a g e  
 

E f f e c t i v e  h e a l t h  c o m m u n i c a t i o n  m e ssages  fo l l ow some  gene ra l  p r inc ip l e s :  t hey  a re  c l ea r  and  s imp le ,  
pos i t i ve ,  and  bo th  emot iona l  and  r a t iona l .  
 

S o u r c e  
 

T h e  s o u r c e  in f luences  the  e f f ec t iveness  o f  t he  message .   A  sou rce  tha t  i s  c r ed ib le  fo r  one  segmen t  o f  t he  
a u d i e n c e  m a y  c o m p l e t e l y  m i s s  t h e  m a r k  w i t h  a n o t h e r .   W hi le  a  sc ien t i s t ,  phys ic ian ,  o r  o ther  hea l th -ca re  p rov ide r  
may  seem the  i dea l  sou rce  o f  pub l i c  hea l t h  i n fo rma t ion ,  a  commun i ty  ac t i v i s t  o r  a  l ay  pe r son  a f f ec t ed  by  a  
d i sease  may  ca r ry  more  c red ib i l i t y  and  have  a  g rea te r  pub l i c  hea l th  impac t .  
 

C h a n n e l  
 

Even  t he  bes t -c ra f t ed  message  i s  use less  i f  i t  f a i l s  t o  r each  the  in t ended  aud ience .   The  channe l ,  o r  
m e a n s  b y  wh ich  t he  message  i s  s en t ,  i s  a s  impor t an t  a s  t he  message .   M u l t ip l e  channe l s  can  be  

c o m b i n e d  t o  c o m m u n i c a t e  a  m e s s a g e  m o r e  e f f ec t ive ly .   
 

A p p l y i n g  H e a l t h  C o m m u n i c a t i o n  M e t h o d s  
 

C o m m u n i c a t i o n  r e s e a r c h  p r o v i d e s  d e m o g r a p h i c  a n d  o t h e r  i n f o r m a t i o n  t h a t  c a n  b e  u s e d  i n  
choos ing  the  r i gh t  channe l  t o  mee t  t he  needs  o f  spec i f i c  popu la t ion  g roups .   Such  
c o m m u n i c a t i o n  c h a n n e l s  i n c l u d e  m a s s  m ed ia  campa igns ,  news  med ia  s t o r i e s ,  popu la r  
e n t e r t a i n m e n t ,  m e d i a  a d v o c a c y ,  a n d  i n t e r p e r s o n a l  c o m m u n i c a t i o n .   E f f e c t i v e  c o m m u n i c a t ion  

o f t en  invo lves  mul t ip le  s t r a t eg ies  and  channe l s .  
 

Source: http://www.cdc.gov/ncidod/eid/vol6no4/freimuth.htm  
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